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Are we ready?

Who am I?
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Who are you?

Barcelona, good to be back
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Our goal today

Learn the language
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Desirability

Brand Retailer EnvironmentConsumer vs. Shopper

DPSM Occasion Based Thinking
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Any Marketers in the room?

A B C D E

SOS StrategyMorphological Box
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Viability

MoreMoreMoreMore

COGS vs CAPEX

Feasibility
Quality Safety Reg.

Material Design Machine

Intellectual Property
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A B C D E
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Consumer vs. Shopper

A B C D E

D

FV

Putting it all together…
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Please roll the tape

Reimagining barley: Our new sustainable circular packaging

Innovation is about doing…

#makeithappen

Keenan Thompson
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